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INTRODUCTION

Overview

Our identity is the “face” we present to various
audiences and it is the banner under which we
market our thought leadership, competencies
and solutions, and build our global brand aware-
ness. To support our growth and evolution as

a company, the Broadridge identity has been
refreshed with a new look and feel to help com-
municate what we stand for today.

As such, it is one of our most valuable corporate
assets and we must take great care in using

it correctly and consistently. These refreshed
identity guidelines are approved and supported
by executive management and are based on a
strategically planned approach and best practices
for corporate identification and brand awareness.
They provide a framework for the consistent
development of all our communications. This

will translate into an enduring and differenti-
ating impression of our company that will help
build brand awareness and shape marketplace
perception — from clients, potential clients, the
financial and regulatory communities and the
public at large — one that will be the basis of a

lasting relationship: brand loyalty. As important,
our identity helps instill pride among associates
by impactfully representing all that we do to
earn loyalty. Ultimately, this loyalty is the most
important reason for our continued success and
inspires leading financial firms and corporations
to look to Broadridge.

Your commitment to the consistent and accurate
implementation of these guidelines will ensure
that all of our communications set the standard
that differentiates our company, promote internal
efficiency, and provide substantial cost savings
opportunities. Do not use any of these guidelines
for reproduction purposes (copying and pasting
from this PDF), as they are intended for demon-
stration purposes only. A comprehensive set of
master art files for the logos are available via
brandinfo@broadridge.com. Any questions relat-
ed to these guidelines should also be directed to
brandinfo@broadridge.com.
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INTRODUCTION

Brand positioning

Our positioning is an internal statement of how we
want to be perceived. Our refreshed positioning

has been developed based on research with clients,
prospects and associates. It is used to guide how
we communicate, develop solutions and create
experiences with clients and key stakeholders. Our
personality attributes, below, are used to guide tone

and manner.

For over 50 years, Broadridge has been earning the confidence of our
clients through our work ethic and culture of excellence.

Broadridge is our people, a team made of thinkers and doers that works

side-by-side with our clients to uncover opportunities for business success.

The financial markets never stop changing. Neither does Broadridge,
as demonstrated by our spirit of entrepreneurship, problem solving
and innovation.

©2014 Broadridge. All right reserved



Logo

Our logo is comprised of the Broadridge icon and
the Broadridge wordmark.

Each of the logo components are in a fixed
relationship to one another and should never be
altered, modified or repositioned in any way. For
reproduction purposes, always use the digital
artwork supplied.

It is not permitted to show the icon in our logo as
an independent graphic. It should never appear
alone, and should not be used as a bullet point. In
select cases, such as social media, we have allowed
the icon to be used as an “avatar” in the Internet
environment. Prior approval is required for such
instances and can be obtained by contacting
brandinfo@broadridge.com.

Broadridge logo

Broadridge

| | |
|

Broadridge icon Broadridge wordmark
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Clear space and minimum size

Clear space =1/2 Icon width
To give full impact to the logo, do not crowd it. Let 1 1

it stand apart from surrounding text and imagery.
The minimum required clear space surrounding L o 7777777

the logo is X (“X” is half the width of the icon). I I

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Minimum logo size
To ensure legibility, the minimum size at which the

logo may be reproduced is 0.1875 inch tall (for all

logo versions).

Legal trademark

The Broadridge logo should display the registered

trademark symbol (as pictured here) in almost all

cases when shown in print form. The ® trademark

symbol may not be needed, or appropriate, in

instances where the logo must be so small that Minimum | i
the symbol would not be legible. When the logo is u/16 0%01;758) { ﬁ Broadridge
placed on small promotional items, a similar treat-

ment is recommended to eliminate the symbol if

it is not clearly identifiable as a trademark symbol,

especially when reproduction methods involve

silkscreen or embroidery.

If you need guidance about the use of the trade-
mark symbol, please contact Brand Marketing at
brandinfo@broadridge.com.
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Color variations

Our primary logo is the two-color logo. This version 2 Color signature Grayscale signature

should be used for all printed communication

materials, with only very rare exceptions. If the logo % Broad ridge® % Broad ridge@>
is placed on a dark or black colored background, a

reverse logo can be used.

The two-color version can also be used for signage 4 Color signature (CMYK) 1 Color solid signature
and printing promotional items such as T-shirts,

mugs or caps using embroidery and silk screen. ﬁ Broad ridge® Broad ridge®

The logo may also be reproduced in four-color
process (CMYK) when spot colors are not available,

. . RGB color signature 1 Color Solid Signature Reverse
such as four-color brochures and ads in magazines.

An RGB version has been provided for on-screen ﬁ Broad ridge® Broad ridge®

applications such as PDFs, web, video and broadcast.

The grayscale one-color black version is intended for
offset printing applications such as business forms
or newspaper advertising.

The one-color solid version is suitable for extremely
small one-color reproduction opportunities such
as pens.

Note: All of the versions of the logo shown on this
page in EPS format are also available in GIF, JPG, TIF,
PNG, and BMP formats.

©2014 Broadridge. All right reserved | 7



Background color and imagery

The Broadridge corporate logo can selectively be

used on backgrounds of colors and imagery.
Broadridge Broadridge

The logo can be used over photography only if % g ﬁ g

the image is predominantly light in value and

uncluttered to ensure maximum legibility.

If an image does not provide sufficient contrast .

with the logo, you must re-locate, re-size or % Broad rldgE®
re-crop the image so that a quieter part of it is

positioned under the logo, or so that it does not

extend beneath the logo at all.

DO NOT place the logo:
e Over a background so similar in color that

it becomes difficult to see where the edges % Broad ridge@

of the logo end and the background begins

 Over a busy image with excessive details \ -
« Over an image within a box or other hold- Not acceptable Not acceptable

f o e O A0 Gy S ey S

ﬁ Broadrldg

A
Not acceptable Not acceptable

ing shape other than a Confidence Bar

k

|
A

. N A ]
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Misuse

Always reproduce the logo according to the
specifications in these guidelines. The examples
here illustrate some unauthorized uses of the logo.
None of these are permitted.

DO NOT - add a drop shadow to the logo
B Broadridge

DO NOT - tint the color values

pS Broadridge

DO NOT - rotate the artwork or rearrange the logo
artin any way

g Proadrigge

DO NOT - rearrange the order of the logo art
[ ]
Broadridge

DO NOT - move or scale the “arrows” in the box

gy Broadridge

DO NOT - reproduce the “arrows” outside of the box

X Broadridge

DO NOT - reproduce the logo
low resolution

g3 Broadridge

DO NOT - skew or distort the logo in
any way

pS Broadridge

DO NOT - substitute colors in the logo

pS Broadridge

DO NOT - outline the logo

56 Breadridge

©2014 Broadridge. All right reserved |



Logos for departments, products and programs

There are many valuable products, departments
and programs within Broadridge, all of which make
significant contributions to our organization and

that all associates should know about.

In the interest of not diluting our master brand
and the possibility of visual confusion and over-
load, actual stylized logos for products, depart-
ments and programs are not permitted. Products,
departments or programs that require a way to
present themselves to internal or external audi-
ences should contact Marketing to have a text-only
“identifier” made.

To ensure the integrity and impact of our logo,
other elements must never be placed too close

to it. Locate a text-only identifier so that the space
between it and the logo is equal to at least the
height of the logo’s icon.

Minimum distance between Broadridge logo and
text-only identifiers

Governance Program

= |con height

Acceptable Not acceptable

.
& plnning 6y,

S,
. & z
S Broadridge § %
[%) Q
g E
g 3
Business Continuity Planning @ Proadridge 3

Governance Program

B Broadridge Broadridge

Bright Ideas Program

@ Broadridge
ProxyEdge
Aspire’

Broadridge
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Logo on promotional items

U.S. only

Procurement offers a centralized company store where all promotional items can be ordered
(such as shirts, pens, tote bags). All orders for promotional items on which the Broadridge
name or logo is placed must be made through one of their approved vendors.

Ordering through a focused number of vendors assures us the benefits of cost efficiencies,
quality control and consistency of our brand. That includes not only the application of the logo
itself, but the items on which the logo is applied. When our clients or associates wear apparel
with our company name or logo on it, they are walking billboards for our brand. For that reason,
there are restrictions on the colors of apparel to which the logo can be applied, as well as other

strict standards.

To order items: Visit the Oracle i-Procurement tool and look for the Main Store in the
drop down menu.

There are many pre-approved promotional items
available through the Oracle i-Procurement system.
Items you may need that are not already part of the
company catalog must be approved by Marketing
before your order is made.

©2014 Broadridge. All right reserved | 11



Color palette

The use of the Broadridge color palette helps build
and reinforce the Broadridge brand. As with other
brand elements, they must be used correctly and
consistently to be effective.

Our primary corporate color is Broadridge Blue and
aids in conveying our trustworthiness. The secondary
colors are vibrant, dynamic complements to support
the primary color, and can also be applied to back-
grounds, iconography, diagrams and text. Overlap
colors are used when primary and secondary color bars
come together. The tertiary palette should be used
minimally as a visual accent.

All colors in the palette have specific color references
shown on the chart on this page. Additional references
for use only in Microsoft® PowerPoint® presentations
are shown later in this document. Always use the
exact color values listed for your application and pro-
duction method.

Note: The colors shown here and throughout the
guidelines have not been evaluated by Pantone LLC
for accuracy, and may not match the PANTONE®
Color Standards.

PANTONE® is a registered trademark of Pantone LLC.

Primary

l

Overlap

Secondary

Tertiary

BLUE

Pantone 2955C
CMYK 100/43/0/34
RGB 0/87/142
Hex# 00578E

CYAN OVERLAP
Pantone 3015C
CMYK100/23/0/19
RGB 0/123/182
Hex# oo7BB6

GREEN OVERLAP
Pantone 576C
CMYK 56/0/91/38
RGB 79/134/54
Hex# 4F8636

WHITE OVERLAP
Pantone 645C
CMYK 56/12/0/19
RGB 85/155/195

Hex# 559BC3

CYAN

Pantone 640C
CMYK 100/0/6/6
RGB 0/163/214
Hex# 00A3D6

GREEN

Pantone 583C
CMYK 25/3/100/14
RGB 168/180/0
Hex# A8B4o00

BLACK
Pantone Process
Black C

CMYK o/o/o/100
RGB o/o/o
Hex# o0oo0000

PURPLE
Pantone 2665C
CMYK 79/76/0/0
RGB 82/85/165
Hex# 5255A5

ORANGE

Pantone 1525C
CMYK o/65/100/12
RGB 217/108/28
Hex# Dg6C1C

YELLOW
Pantone 123C
CMYK 0/31/94/0

RGB 253/183/39
Hex# FDB727

GREY

Pantone 431C
CMYK 12/0/0/65
RGB 103/115/122
Hex# 67737A

©2014 Broadridge. All right reserved | 12



COlor palette (continued)

To avoid diluting the distinct visual impact of 100% 80% 60% 40% 20%
our brand expression, our colors should not |

be applied as tints.

In some rare cases — such as when additional
contrast is needed between the rows of a table

Hex# 00578E Hex# 669ABB

or the elements in a chart — tints of Broadridge e LEDRIES
Blue or black may be used.
All colors in the palette have specific color
references shown on the charts in this guide.
Always use the exact color values listed.
Hex# CCCCCC

| I I |
b — .

©2014 Broadridge. All right reserved | 13



COlor palette (continued)

For Microsoft PowerPoint presentations

The color values shown here are for use only in
Microsoft® PowerPoint® presentations. For the color
values for other applications, see the previous chart

in this section.

Always use the exact color values listed for
your application.

Primary

Overlap

Secondary

Tertiary

ACCENT1

Blue
RGB 0/87/142

ACCENT 5

Blue Overlap
RGB 0/123/182

ACCENT 2

Green
RGB 79/134/54

ACCENT6

Cyan
RGB 0/163/214

ACCENT 4

Green Overlap
RGB 168/180/0

BACKGROUND 1
& BACKGROUND 2

White

ACCENT3

Purple
RGB 94/62/165

TEXT 2

Grey
RGB 103/115/122

©2014 Broadridge. All right reserved

14



BRAND ELEMENTS

Photography style

Unique viewpoints, combined with striking
light sources, strengthen the notion of dyna-
mism through engaging perspectives and
forward-thinking ideas.

The depth of field contributes to a feeling

of peacefulness. At the same time, the high light
contrast gives a sense of confidence, communi-
cating the idea that Broadridge has a distinctive
point of view.

Subject matter

Our brand photography uses three basic types
of subject matter:

o Atmospheric

e Industry

« Collaboration

Atmospheric photos should be used primarily,
with industries and collaboration photos in sup-
porting roles. If an application calls for the use
of a single image, an atmospheric photo should
be used. If multiple images are called for, photos
from all categories should be used together to
form a holistic view of Broadridge.

Atmospheric

Atmospheric images represent the world we
work in from a unique point of view. More than
any other type of photo, they have the ability to

Atmospheric

Industries Collaboration

©2014 Broadridge. All right reserved
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BRAND ELEMENTS

Photography style e

differentiate Broadridge and clearly define our

brand expression.

« They evoke overarching, top-level concepts
such as successful enterprises and dynamic
innovation.

e They are often aspirational, employing
prespectives that look up.

e They should help to create a tone.

 They may portray architecture and/or people.

Industry

Industry photos communicate practical,

businesslike realism.

« They should reference global subjects and
portray a range of geographic locations.

e They should clearly place Broadridge within
the financial services and financial services
technology industries.

Collaboration

Collaboration images showcase partnership

and approachability.

e They should portray relaxed teams of people
working together. Avoid showing a formal,
one-on-one meeting, which may look like a
consultation between a financial advisor and
aclient.

« Subjects’ dress should be a mixture of business
and business casual.

« These photos should show a variety of envi-
ronments. They may be set in conference
rooms, but also less formal places of busi-
ness collaboration, such as hallways, airports
and restaurants.

« Include a diversity of genders and ethnicities.

Capturing our style

Light

Each photo for Broadridge should have a clearly
defined source of light.

The quality of the light is also important. It should
be fresh, airy and translucent. It should help
contribute to a sense of calm and never be harsh
or blinding. Reflections and transparency help
immensely in capturing this quality, which is par-
ticularly important for our atmospheric images.

Perspective and cropping

Unique perspectives and unexpected cropping
can make our communications much more com-
pelling. However, care should be taken that an
unusual angle or severe cropping does not create
an overly abstract image; viewers should always
be able to tell what the objects in the image are.

Contrasts

Combinations of close-ups and shots taken
from further back provide variety and a contrast
of scale.

Visual interest can also be achieved through
contrasting shapes, such as straight edges and
curves within the same photo.

©2014 Broadridge. All right reserved | 16



Photography misuse

Always select photography according to the DO NOT - portray individuals looking directly DO NOT - use photos that lack a diversity
. . . S into the camera of genders or ethnicities
specifications in these guidelines. The examples

here illustrate some unauthorized use of photo-
graphy. None of these are permitted.

DO NOT - use photos with banal crops, DO NOT - use dark, heavy photos that lack
perspectives or quality of light distinct light sources

©2014 Broadridge. All right reserved |
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BRAND ELEMENTS

Typography

Typography is an integral part of any identity
system. Our primary type family is Kievit. This
highly readable sans serif font is clean, modern
and straightforward. It comes in a variety of
weights, adding great flexibility in designing such
communications as annual reports, brochures,
trade and online advertising, websites as well as
architectural signage.

For instances when the Kievit font is not

available - i.e., in online communications (html)
and desktop applications (Microsoft® Word,
PowerPoint,® Excel®) - the use of Calibri in regular
or bold is acceptable.

When showing a list of numbers such as in a table,
it is preferred that Calibri is used instead of Kievit
as the numbers in Kievit “drop” below the baseline
and can appear uneven in rows and columns.

For guidance on use of color, see application
templates. In general, body text is black, headlines
are Broadridge Blue or white, and subtitles are
cyan or green.

Microsoft, Excel and PowerPoint are registered trademarks in
the United States and/or other countries.

Kievit Book

Kievit Bold

Kievit Black

Calibri Regular

Calibri Bold

Kievit Book abcdefghiklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890%%(.,“"/!?)

Kievit Bold abcdefghiklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890%%(.,""/?)

Kievit Black abcdefghikimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890%%(.,*”/!?)

Calibri Regular abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678905%(.,"”/1?)

Calibri Bold abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890$%(.,“”/1?)

©2014 Broadridge. All right reserved |
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Charts, graphs and tables

Our style for charts and tables is clean, bold and
uncluttered, making good use of the appropriate
color palette.

Avoid the use of gradients or “3-D” treatments.

Because of differing software capabilities and
output methods, charts created in drawing

Created in Adobe Illustrator

LINE CHART TITLE

= Segment A

m_ Segment B
Segment C

w
.__=/. -—"

/-—I
} - :;—=/- . . . -—" Segment D
57 m .7=/:___.’._—-
-— -
—"
w

o T T T T T T T T T T T 1
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

STACKED CHARTTITLE

I Segment A
M Segment B
W Segment C

programs such as Adobe® Illustrator®
will differ somewhat from those created
in Microsoft® PowerPoint®

Color

Charts should use colors from our primary and
secondary palettes. If more colors are needed,
our tertiary colors may be used.

COLUMN CHARTTITLE

M Segment A
I Segment B
M Segment C
I Segment D

M Segment E
M Segment F

FLOW CHART TITLE

Unit A

Duis in nibh
at turpis

Phasellus ut
viverra

Lorem ipsum

dolor emit

Always choose colors that supply enough contrast
to each other to ensure that a chart’s or graph’s
elements are clearly differentiated.

Avoid tints of our colors. They may be used
only when absolutely necessary to differentiate
between adjoining elements in a chart or the
rows of a table.

PIE CHART TITLE

Segment F
Segment E

2.8%
101%

Segment D Segment A

Segment C

Segment B
FICIENEMQUE LOREM 1 LOREM 2 LOREM 3
Nonemol ptibus accu sapelit nem lorem ipsum 98% 99% 98% 98%
dolor sit em itsdfsa dfsadff sd fsad fasdf sad
fasdf emit ut dolor
Debis estinul liscipidusci volupsdfsdf sdfsa dfasdfas 99% 98% o7% 99%
daccu sapelit nem lorem ipsum dolor
Nam autas audi istoreris sit unt 99% 99% 98% 97%
Agnissit beritam liquam rem repro of uptibus o7% 96% 95% ot

accu sapeli

©2014 Broadridge. All right reserved | 19



Charts, graphs and tables connues

Please note that PowerPoint uses different color
values than our standard values. For more infor-
mation, see Color Palette and Color Palette, for
Microsoft PowerPoint presentations.

Created in Microsoft PowerPoint

COLUMN CHART TITLE LINE CHART TITLE
° B Series 1 4
™ Series 2
™ Series 3
5
15
A Segment A
3 10 —
Segment C
2
s Segment B
1 ./-./.___-/(
0 o
Category 1 Category 2 Category 3 Category 4 Jan Feb Mar Apr May Jun Jul Aug. Sep

FLOW CHART TITLE STACKED COLUMN CHART TITLE
Unit A UnitB UnitC
14 ®Series 3
. - . ™ Series 2
Lorem ipsum Phasellus ut Duis in nibh » Series1
dolor emit viverra at turpis
10
* Insert your content in the « Insert your content in the * Insert your content in the
columns as needed. Type your columns as needed. Type your columns as needed. Type your
text here. text here. text here. 8
6
4
PIE CHART TITLE
2
Segment F; 3%
Segment E; 10%
o
Category 1 Category 2 Category 3 Category 4

Segment D; 12% Segment A; 39%

Segment C; 17%

Segment B; 19%

BAR CHART TITLE

0 H 10 15 20

HSegmentf M SegmentE MSegmentD MSegmentC MSegmentB M SegmentA

TABLE TITLE

Nonemol uptibus accu

sapelit nem lorem ipsum

dolor sit em itsdfsa dfsadfsf 98% 99% 75%
sd fsad fasdf sad

fasdf emit ut dolor

Debis estinul liscipidusci
volupsdfsdf sdfsa dfasdfas

n 99% 98% 97%
daccu sapelit nem lorem
ipsum dolor
l\!am autas audi istoreris 99% 80% 89%
sit unt
Agnissit iberitam liquam
rem repro ol uptibus 97% 86% 91%

accu sapeli

©2014 Broadridge. All right reserved |
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White space

White space is an important element in our brand
expression. Our designs should have large areas
that are blank. Use white space - rather than rules
or bars - to separate your layout into different
sections. This helps create an open, sophisti-
cated and modern feeling that supports our

brand strategy.

White space also helps to emphasize the
confident, bold, colorful elements of our brand
expression by providing strong contrast and

a “stage” to set off these other elements.

Take care to not create overly complicated shapes
in the white space, which can distract from the
focus of a layout - particularly when sizing and
positioning Confidence Bars.

Uncovering opportunities

. Broadridge

The financial industry demands excellence

Today, global financial institutions

face a range of challenges — meeting
customer expectations in a fast-changing
digital world, complicated by shifting
regulations, increasing competition

and rising costs. As a result, these
organizations find themselves under
tremendous pressure to transform their
operations and business models

True operational excellence drives
business value and growth

A 50-year commitment to setting the standard

1980

20105

©2014 Broadridge. All right reserved
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Confidence Bars bring together all the brand elements

into one visually dynamic expression to communicate

our brand essence and personality.

©2014 Broadridge. All right reserved | 22



Grid

The grid is the foundation for composing our Divided into 8 equal segments and 16 sub-segments

unique visual expression and serves as a base for lll=lll
EEEEE

producing creative communications materials | | | | | | | |
that promote our brand. Confidence Bars are

made up of two different color bars that over-
lap to create a third color. This gives the bars a

transparent appearance.

Flexible layouts are possible through a simple,

>

modular structure - providing innumerable

ways for the Confidence Bars to overlap. The grid

is divided into 8 equal segments and 16 sub-
segments and allows for both thin (A) and thick
(B) bars.

©2014 Broadridge. All right reserved | 23



Color treatments

Three color options are available for use with Blue and cyan option Blue and green option Blue and white option
the Confidence Bars. All three options should | | |

include a bar that is colored Broadridge Blue. | o o |

The second of the two bars can be cyan, green
or white.

All colors in the palette have specific color
references, and each option has an overlap
color created using specific color values. See
Color palette (page 12) for these values. Use
the exact color values listed. The hue created
by a bar showing through the transparent bar
layered over it is not necessarily the accurate
overlap color.

Palette colors used (see page 12 for color values)

Primary color —

Overlap colors — CYAN OVERLAP GREEN OVERLAP WHITE OVERLAP

Secondary colors — WHITE

©2014 Broadridge. All right reserved | 24



Creating dynamic overlaps

Simplicity is key when creating Confidence Bars in a
layout. Do not complicate the task by creating small,
intricate overlaps. Bold and basic use of the bars with
ample white space is essential to creating Confidence
Bars that communicate our brand personality.

Confidence Bars should always conform to the grid.
Each bar in the layout should extend to the edge on at
least one side. The bar set in Broadridge Blue should be
more prominent than the bar set in the secondary color.
Use the Broadridge Green or Cyan bars judiciously.

Creating layouts, with bars combined asymmetically, make
for a more dynamic composition. Avoid centering the
Confidence Bars or creating equal spacing around them.

DO NOT - create negative white spaces that are
overly complicated.

1 | «

©2014 Broadridge. All right reserved
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Confidence Bars with imagery

Imagery can add another layer to the brand expres-
sion. Similar to the Confidence Bars, simplicity in the
application of imagery is essential in communicating
our brand expression.

The Confidence Bars should always be placed over
imagery with transparency applied, between 95 and
80 percent. Use less transparency with images that
have busy compositions and/or high contrast. In the
event that a bar is partly on both an image and a white
background, only the area over the image should be

transparent. Avoid having the bars cover large areas
of image, cropping subject matter in the image or

traversing both image and white background area.

©2014 Broadridge. All right reserved | 26



Content in Confidence Bars

The Confidence Bars may contain various forms of
content. Make sure the content has ample space within
the bar. Content may be placed on any color portion of
the bar.

Utilize green sub-headers in the Confidence Bars
when using either the white or cyan color treatment.
Alternatively, use cyan sub-headers with the green
color treatment.

White Confidence Bars containing logos, charts or
bulleted lists, are allowed to not be transparent when
placed over an image.

Neque porro
quique est
qui ut dolore

Broadridge Blue and Green
Confidence Bars
with Cyan sub-header

P TR

Neque porro quique
est qui dolore ipsu

Broadridge Blue and Cyan
Confidence Bars
with Green sub-header

Neque porro dolore

©2014 Broadridge. All right reserved
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Misuse

DO NOT - create bars off the grid DO NOT - create multiple sets of bars DO NOT - rotate or shear the bars

Always create Confidence

Bars according to the speci-
fications in these guidelines.
The examples here illustrate

Pulvinar odio lorem non

#
} turpis. Nullam sit amet.

some unauthorized uses of
Confidence Bars. None of these
are permitted.

DO NOT - substitute colors in the bars DO NOT - make bar too transparent DO NOT - cut bars short of an edge DO NOT - overcrowd bars with content

Weque porro rﬂi-

Neque porro lorem ipsum dolore
Neque porro
quique est

qui ut dolore

©2014 Broadridge. All right reserved | 28



Template designs:

©2014 Broadridge. All right reserved | 29



Brochures

When our brand expression is applied to
brochures, they become distinctly recognizable
as communications from Broadridge.

Because of the variation required for brochures,
there is not a template. However, before creating
a brochure, make sure you are familiar with the
rules for using the Broadridge brand elements
contained in this document. The new Broadridge
corporate brochure may be a helpful example to
follow, as a guideline.

Uncovering opportunities

SEGMENT OR SOLUTION
OPTIONALLINETWO.

BS Broadridge

The financial industry demands excellence

Today, global financial institutions

face a range of challenges — meeting
customer expectations in a fast-changing
digital world, complicated by shifting
regulations, increasing competition

and rising costs. As a result, these
organizations find themselves under
tremendous pressure to transform their
operations and business models.

Broadridge
8

True operational excellence drives
business value and growth

CASE IN POINT:
EXPANSION OF TRADING SOLUTIONS FUELS GROWTH

Broadridge processes more than ss trillion (USD)

in fixed income and equity trades every day.
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Sell sheet template

We have developed a sell sheet template design
with the optional use of an image on the front.

Adobe® InDesign® templates are available to help
you create sell sheets within the system.

Before creating sell sheets, make sure you are

familiar with the rules for using the Broadridge
brand elements contained in this document.

Highlights
Summary of key takeaways

Quote
Customer or industry opinion statement

Quote caption

Logo

Adobe and InDesign are either registered trademarks
or trademarks of Adobe Systems Incorporated in the
United States and/or other countries.

Front side option with an image

Lorem ipsum dolor sit amet, consectetuer velit e nonemol
uptibus accu sapelit re nem et, sit volo rest, sincta dolupta
quiandi. Nam autas audi istoreris sit unt.

Agnissit iberitam liquam rem repro ea sus aut autevolut

volupta eriant fuga dol laboritas simumise estibus, conet
adi omniment as cusanti invendustis quidundest, ad emit
hen tusapel idit occabor vitae magna rhoncus adipiscing.

Id pulvinar odio lorem non turpis. Nullam sit amet enim
vitae ligu la volutpat onet adi omniment as cusanti inven-
dustis quidundest, ad emit hen condimentum.

Aliquam erat volutpat. Sed quis velit. Nulla facilisi. Nulla
onet adi omniment as cusanti invendustis quidundest.

“Niamendam fugit quodipis ut rem
qui emit seomimenima sed minc
tatem urlcierro optatassi abore ut
sunt asin simin vereicatqui simusciis
adi sedut requ magnam, vverum id
qui gnvolut voloria con quat ibus la
bor estinul simus emit sit dol emit.”

- Ficienemque Volo

— T . Broadridge

SOLUTION, PRODUCT FAMILY OR PRODUCT (optional)

Product family or product (optional)

Lorem ipsum dolor sed
pharetram consectetur
adipiscing elit

Segment, solution,
product family or
product (required)

Solution, product
family or product
(optional)

N

Product family
or product
(optional)
| Title

Benefit statement

Ehent audaecu stenecab inum
Cerspe prest eaquamentus dolorro od exersped max imod
sit istion evelique nes archill entiam quatur apiet eos

rate sae doluptatas que duciisquam eum et qui cidi inteti
doluptat ut sit ti volum res exceperit, sinvenis sitasiaturi
de delitis repersp da none por autem quid et eici corehen
ienihil maiorio sit fuga.

Volum res exceperit, sinvenis sitasiaturi de delitis repersp
da si debis sum estinul liscipi emit dolordusci volup tatur?
Nam autas audi istoreris sit unt. Agnissit iberitam liquam
rem repro est, ad emit hen tusapel idit occaborentem earit
voluptibus vendaepel ut iliqui omni con eumng lique ipium
dunt otasperovid emit dolor sit ulparchit.

Dolum repeles il ma aut volorionetur as eari tendae
Nequuntibus et emit laccum dis aborro expliquis et as ea
coria lupta tias aut essimin vereicatqui simusciis adi ut requ
vel iliti dicae voles excerib eaquia simporia illupta debis
sum estinul liscipidusci volup emit dolors tatur?

Selection & Exceptional
Training Scale & Capacity

Outstanding Shareholder

Experience

Agent Balanced Use
Certification of Technoll

Subhead

—— Body text

—— Chart/diagram
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SE” Sh@@t template (continued)

Do not alter the placement or size of the logos
contained in the InDesign templates.

Do not alter the size, placement or color of the
title, segment, solution, product family or product
identifications.

Subhead

Body text

Logo

Front side option without an image

SOLUTION, PRODUCT FAMILY OR PRODUCT (optional) — |
Product family or product (optional)

Lorem ipsum dolor sed pharetram
consectetur adipiscing elit

Ehent audaecu stenecab inum velitatem

Cerspe prest eaquamentus dolorro od exersped max imod
sit istion evelique nes archill entiam quatur apiet eos rate
sae nistrum sunt alis nonsequ isquam quam re natemo-
luptas pra doluptatas que duciisquam eum et qui cidi inteti
doluptat ut sit ti volum res exceperit, sinvenis sitasiaturi
de delitis repersp da none por autem quid et eici corehen
ienihil maiorio sit fuga.

Ficienemque volo eliquia quae nonemol uptibus accu sa-
pelit re nem et, sit volo rest, sincta dolupta quiandi tempor
rerio. Si debis sum estinul liscipi emit dolordusci volup
tatur? Nam autas audi istoreris sit unt. Agnissit iberitam
liquam rem repro ea sus aut autevolut volupta eriant fuga
dol laboritas.

« Simumise estibus, conet adi omniment as cusanti inven-

dustis quidundest, ad emit hen tusapel idit occaborentem.

« Voluptibus vendaepel ut iliqui omni con eum lique ipidunt
otasperovid emit dolor sit ulparchit.

- Nequuntibus et emit laccum dis aborro expliquis et as ea
coria ium con experro optatassi abore sunt.

- Asin pelitis aut incta dolupta tias aut essimin vereicatqui

Dolum repeles il ma aut volorionetur as eari tendae
Ficienemque volo eliquia quae nonemol uptibus accu sa-
pelit re nem et, sit volorest, sincta dolupta quiandi tempor
rerio. Si Si debis sum estinul liscipi emit dolordusci volup
tatur? Nam autas audi istoreris sit unt. Agnissit iberitam
liquam rem repro istoreris sit unt. Agnissit iberitam liquam
rem repro ea sus aut iliqui omni con eum lique ipidunt
otasperovid ulparchit, sit ti volum res exceperit, sinvenis
sitasiaturi de delitis repersp vverum id qui quid que simaio
voloriam quibernati sitatist, sam nos abore sunt asin pelitis

. Broadridge

Selection & Exceptional
Training Scale & Capacity

Outstanding Shareholder
Experience

Agent Balanced Use

Certification of Technology

aut incta dia vollat. Oria nonsequias vendant quiam hil
idipsunt erovidendus delici entem elecatestiis quam et qui
temquid quoditat volest restia dolluptius etus qui.

Maximus vel iliti dicae voles excerib eaquia simporia
Debis sum estinul liscipidusci volup tatur? Nam autas audi
emitreribus ti de moluptatis doloribus, sitat reici sinctem
reiciamofficil ipsuntota essinve lenest, sincta dolupta
quiandi tempor rerio. Si debis sum estinul liscipi emit
dolordusci volup tatur? Nam autas audi istoreris sit unt.
Maio odisqui buscia nos evenis sectin nobit aliquis ratquos
rehente magnima ximaio qui sundictotam qui ut ipsum cum
adio derio con re aut iducium debis sum estinul liscipidusci
volup tatur? Nam autas audi si optati aspid qui nonse dent
esed ut et accatum que sollora turecus serum imillab.

Agnissit iberitam liquam rem repro ea sus aut autevolut
volupta eriant fuga dol laboritas simumise estibus, conet
adi omniment as cusanti invendustis quidundest, addi
omniment as cusanti invendustis quidundest, ad emit hen
tusapel idit ocdigent, inverspere nis et nistrute mut da
none por autem quid et eici corehen ienihil maiorio sit
maioreperunt liquam, sinverio apicimodio.

Segment, solution,
product family or
product (required)

Solution, product
family or product
(optional)

Product family
or product
(optional)

Title
Benefit statement

Chart/diagram
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APPLICATIONS

SE” Sheet template (continued)

Styles and placement are included in the

InDesign templates for formatting text.

You must always use the Broadridge

brand fonts. For more information, see

Typography (page 15).

Callout
Copy pulled from body
copy to emphasize a point

Subhead

Body text

Back side

Ehent audaecu stenecab inum velitatem

Cerspe prest eaquamentus dolorro od exersped max imod
sit istion evelique nes archill entiam quatur apiet eos rate
sae nistrum sunt alis nonsequ isquam quam re natemo
luptas pra doluptatas ceperit, sinvenis sitasiaturi de delitis
repersp da none por autem quid et eici corehen ienihil Fic

cienemque volo eliquia quae nonemol uptibus accu sapelit

re nem et, sit volorest, sincta si optati aspid qui nonse dent
esed ut et accatum que sollora turecus serum rerchicta pro
tecus del imillab dolupta quiandi tempor rerio. Si debis sum
estinul liscipidusci volup tatur? Nam autas audi.

Dolum repeles il ma aut volorionetur as eari tendae
Nequuntibus et laccum dis aborro expliquis et as ea coria
ium con experro optatassi abore sunt asin pelitis aut incta
dolupta tias aut essimin vereicatqui simusciis adi ut requ
magnam, vverum id qui quid que simaio voloriam quibernati
sitatist, sam nos dia laccum dis aborro vollat.

Maximus vel iliti dicae voles excerib eaquia simporia illupta
debis reribus ti de moluptatis doloribus, sitat reici sinctem
otasperovid ulparchit.Nequuntibus et laccum dis aborro pro
tecus ciamofficil ipsuntota essinve lendigent, inverspere
caborentem earinis et nistrute mut da none por autem quid
et eici corehenus etus qui vellaccum ducimi ienihil.

Ficienemque volo eliquia quae nonemol uptibus accu sa-
pelit re nem et, sit volorest, sincta dolupta quiandi tempor
rerio. Si istoreris sit unt. Agnissit iberitam liquam rem repro
ea sus aut adi omniment as cusanti invendustis quidund-
est, ad emit hentusapel idit occaborentem earit voluptibus
vendaepel ut iliqui omni con eum lique ipidunt otasperovid
ulparchit.Nequuntibus et laccum dis aborro ex pliquis et as
ea coria ium con experro optatassi abore sunt asin pelitis
aut incta dolupta tias aut essimin vereicatqui si musciis adi
ut requ magnam, vverum id qui quid que simaio voloriam
quibernati sitatist, sam nos abore sunt asin pelitis aut incta
dia vollat.

Maximus vel iliti dicae voles excerib eaquia simporia
Debis sum estinul liscipidusci volup tatur? Nam autas audi
emitreribus ti de moluptatis doloribus, sitat reici sinctem
reici amofficil ipsuntota essinve lendigent, inverspere nis et
nistrute mut da none por autem quid et eici corehen ienihil
maiorio sit maioreperunt liquam, sinverio apicimodio.

Oria nonsequias vendant quiam hil idipsunt erovidendus
delici ut et accatum que sollora turecus serum rerchicta
pro tecus entem elecatestiis quam et qui temquid quoditat
volest restia dolluptius etus qui vellaccum ducimin corepu
dia ne nos eium, eicaepe ratustio vel inimpos consecta ist,
nam et qui comniae officiaes es mollit anim faccus.

Magnima ximaio qui sundictotam qui ut ipsum cum adio
essinve lendigent, inverspere nis et nistrute mut da none
runt liquam, sinverio apici modio. Oria nonsequias vendant
quiam hil idipsunt eroviden dus delici entem elecatestiis
nonse dent esed ut et accatum que sollora turecus serum
rerchicta pro tecus de.Nam autas

FICIENEMQUE LOREM1 LOREM 2 LOREM 3

Nonemol uptibus accu sapelit nem lorem ipsum 98% 99% 98% 98%
dolor sit em itsdfsa dfsadfsf sd fsad fasdf sad
fasdf emit ut dolor

Debis estinul liscipidusci volupsdfsdf sdfsa dfasdfas 99% 98% 97% 99%
daccu sapelit nem lorem ipsum dolor

——— Table

Nam autas audi istoreris sit unt 99% 99% 98% 97%
Agnissit iberitam liquam rem repro ol uptibus 97% 96% 95%. 94%
accu sapeli

logo — g Broadridge' oGO0

Footer

© 2014 Broadridge Financial Solutions, Inc. Broadridge and the Broadridge

logo are registered trademarks of Broadridge Financial Solutions, Inc. broadridge.com
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Presentation template

Presentations help extend our brand in cutomer
communications. The Microsoft® PowerPoint®
template will enable you to create high-quality
presentations quickly and effectively.

Title slide

July 15, 2014

Title slide with client name

Subtitle Calibri 18pt bold

»q Broadridge

Title slide option including client name

July 15, 2014

Title slide with client name

Subtitle Calibri 18pt bold

Presented for:

Client Name

Broadridge

Title slide option including client logo

July 15, 2014

Title slide with client logo

Subtitle Calibri 18pt bold

Client Logo

Broadridge
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APPLICATIONS

Presentation template conines

The template contains styles for titles,
subtitles, slide titles, body text and footers.

Text sizes should not be altered. Our corpo-

rate secondary font family, Calibri, should be
used throughout the presentation.

Divider slide Content slide

. 2-column body copy

Subhead style, Calibri 16pt bold

Divider inde, Calibri 24pt, white Body copy, Calibri 16pt Lorem ipsum dolor sit This is the callout
. . ) amet, consectetur adipiscing elit. Donec sit device to be used to
Second line possible, as the title grows upward amet nibh cursus, ultrices eros id, lacinia [ T e ——
sapien. Donec dignissim facilisis vehicula. to certain thoughts.
Maecenas suscipit lectus ut tincidunt suscipit. Manual manipulation
Vivamus non quam sagittis, accumsan erat in, of these grouped

interdum elit. Proin vitae euismod ipsum. shaped required
* First bullet style to use.

Second bullet style
« Third bullet style

BS Broadridge

BS Broadridge

©2014 | 4
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White paper template

A template for white papers, or thought Cover
leadership papers, has been created. The design
allows for the inclusion of an associated organi-

zation’s name.

Adobe® InDesign® templates are available to
help you create white papers within the system.

Before creating a white paper, make sure you are
familiar with the rules for using the Broadridge

brand elements contained in this document.

Do not alter the placement or size of the logos
contained in the InDesign templates.

Cover option with associate

/—\/

BS Broadridge

Neque porro quiquam
est qui dolore ipsu

Lorem ipsum dolor sit amet consectetur adipiscing
elitusce ac ipsum sit amet lectus

BS Broadridge

IN ASSOCIATION WITH LOREM IPSUM

Title

Subtitle

Logo

Associate

©2014 Broadridge. All right reserved



Intro Header

Intro Body

Bullets
Short summary
points

White paper template wonines

Do not alter the size, placement or color of the
title, segment, solution, product family or product
identifications.

Inside spread with optional intro lead-in

LOREM IPSUM DOLOR SIT AMET CONSECTETUR

LOREM IPSUM DOLOR SIT AMET CONSECTETUR

EXECUTIVE SUMMARY

Lorem ipsum dolor sit amet, consectetur alisate
na elit. Nullam sit amet lorem placerat, vesnec
fugil. Pellentesque et ipsum nis patriam et suada
augue dolor, eget imperdiet arcu euismod nec

fugil. Pellentesque et ipsum nis patriam.

Aliquam rhoncu lobortis scelerisque. Vestibulu
tristique set eleifen dolor et simporia illupta
debis sum estinul el malesua. At arcu tincidunt
pulvinar. Vestibulum ornare blandit orci vitae.

Key takeaways
« Aliquam erat volutpat. Fusce et lacus fermentum felis rhoncus mollis
« Donec rhoncus in mauris at convallis. Curabitur in lacinia risus

« Ficienemque volo eliquia quae nonemol uptibus accusapelit re nemit
sit volorest, sincta dolupta quiandi.

- Nam autas audi istoreris sit unt. Agnissit iberitam liquam rem reproea
sus aut aute rectotasimus reria nusapedion est estate magnafi.

« Curabitur ut semper turpis. Sed posuere suscipit bibendum.

« Ullamcorpit amet nisl placerat, in rutrum eros sagittis.

Next steps
+ Cras pretium - Mauris nibh, sit amet sagittis lectusfeugiat id.

« Etiam acti selentia pluribus - Turpis sit amet dui sodales ultricies mattis ac
dolor. Sed id ante eget diam auctor ullamcorper et sed dui lectus.

« Tincidunt ~Erat vitae purus interdum, sed porta nibh posuere ac
venenatis nulla mollis.

« Venenatis - Ac dolor non tincidunt.

Lorem ipsum dolor sit
amet aliquam

Lorem ipsum dolor sit amet, consectetur adipiscin
elit. Nullam sit amet lorem placerat, vestibulum
velit asolicitudin risus. Curabitur malesuada
augue dolor, eget imperdiet arcu euismod nec.
Pellentesque et ipsum nisl. Nam suscipit sapien
varius nulla pellentesque act gravida tortor pre
tium. Sed ullamcorper felis sit amet nis| placerat,
in rutrum eros sagittis. Aliquam rhoncu lobortis
scelerisque. Vestibulum tristique eleifen dolor et
simporia illupta debis sum estinul malesua.

Aenean aliquam egestas leo sed fringilla.Sed
ipsum tellus, semper ac tincidunt molestie, mollis
nec turpis. Vivamus ligula nulla, auctor ac biben
dum nec, mollis convallis libero. Integer sit amet
sapien dictum, placerat velit et, suscipit sem.
Aliquam erat volutpat. Fusce et lacus fermentum
felis rhoncus mollis a quis dolor. Donec rhoncus in
mauris at convallis.

Donec rhoncus in mauris at convallis. Cras vitae
tellus id metus blandit dapibus. Curabitur in
lacinia risus. Sed lacinia commodo augue, tem
por porta closatinre.Nam autas audireribus ti de
moluptatis doloribus.

Quisque adipiscing tellus sed aliquet euismo
etiam quis interdum tortor.

Aenean aliquam egestas leo sed fringilla. Sustum
pendisse lacinia ut dui eget accumsan. Ut ut urna
eu dolor consectetur accumsan sit amet ac nunc.
Quisque adipiscing tellus sed aliquet euismod.

Etiam quis interdum tortor. Donec vitae justo at
arcu tincidunt pulvinar. Vestibulum ornare blandit
orci vitae aliquam. Nulla adipiscing nulla eget.

- Ficienemque volo eliquia quae nonemol uptibus
sincta dolupta quiand.

« Nam autas audi istoreris sit unt. Agnissit tam
liquam rem repro ea sus aute.

« Tempor rerio si debis sum estinul liscipidus.

Nullame mati semcid

Donec placerat purus sed odio tristique pretium.
Pellentesque sodales, lectus a varius iaculis, odio
diam posuere leo, in blandit est tortor nec eros.

« Cras pretium - Mauris nibh, sit amet sagittis
lectus feugiat id.

« Etiam acti selentia pluribus - Turpis sit amet
dui sodales ultricies mattis ac dolor. Sed id ante
eget diam auctor ullamcorper et sed dui lectus a
varius iaculis

« Tincidunt-Erat vitae purus interdum, sed porta
nibh posuere ac venenatis nulla mollis.

Praesent in est ornare faucibus turpis - Proin set

facilisis dictum lorem, quis elementum felis biben

dum quis nam nis| tortoret velit.

Nam autas audireribus
Ti de moluptatis doloribus, sitat reici sinctem rei
ciamofficil ipsuntota essinve lendigent, inverspere
nis et nistrute mut . Curabitur malesuada augue
dolor, eget imperdiet arcu euismod nec. Pellen
tesque et ipsum nisl. Nam suscipit sapien varius.

Henducipsae mi site plab invenestibus sint venti
ture pro issit velicia sequosam, quis est, quibus
sequid quidebit eosant magnatius dunt er da
none porut setif.

Antiatempos denda tus comnit qu duci volori
il ius sum nullamset mollis. Mattis sem tinc
sequat eroviic tem quid maximaio, per sinves
sitasiaturi de delitis repersp da nonegi.

Eyebrow
Repeats the title
of the paper

Header

Subheader

Body

Callout

Copy pulled
from body copy
to emphasize a
specific point
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Header

Subheader

Body

White paper template wonines

Creating white papers for online distribution
When designing layouts for brochures that will
be distributed as Adobe® Acrobat® PDFs, keep

in mind that users may print or view spreads as

Inside spread

viewed on only one of the pages.

separate pages. You may position design element
across both pages of a brochure spread, but the
element should be identifiable and attractive when

LOREM IPSUM DOLOR SIT AMET CONSECTETUR

LOREM IPSUM DOLOR SIT AMET CONSECTETUR

Lorem ipsum dolor sit
amet aliquam

Lorem ipsum dolor sit amet, consectetur adipiscin
elit. Nullam sit amet lorem placerat, vestibulum
velit asolicitudin risus. Curabitur malesuada
augue dolor, eget imperdiet arcu euismod nec.
Pellentesque et ipsum nisl. Nam suscipit sapien
varius nulla pellentesque act gravida tortor pre
tium. Sed ullamcorper felis sit amet nis| placerat,
in rutrum eros sagittis. Aliquam rhoncu lobortis
scelerisque. Vestibulum tristique eleifen dolor et
simporia illupta debis sum estinul malesua.

Aenean aliquam egestas leo sed fringilla

Sed ipsum tellus, semper ac tincidunt molestie,
mollis nec turpis. Vivamus ligula nulla, auctor ac
bibendum nec, mollis convallis libero. Integer
sit amet sapien dictum, placerat velit et, suscipit
sem. Aliqguam erat volutpat. Fusce et lacus fer
mentum felis rhoncus mollis a quis dolor. Donec
rhoncus in mauris at convallis.

Donec rhoncus in mauris at convallis. Cras vitae
tellus id metus blandit dapibus. Curabitur in
lacinia risus. Sed lacinia commodo augue, tem
por porta closatinre.Nam autas audireribus ti de
moluptatis doloribus.

Quisque adipiscing tellus sed aliquet euismo
etiam quis interdum tortor.

Aenean aliquam egestas leo sed fringilla. Susut
pendisse lacinia ut dui eget accumsan. Ut ut urna
eu dolor consectetur accumsan sit amet ac nunc.
Quisque adipiscing tellus sed aliquet euismod.

Ceatiaecusam sed acepedi nihiliboeuscil inis
tia voluptaerioius testiis quam et qui temquid
quoditsumet erat sequi.

Etiam quis interdum tortor. Donec vitae justo at
arcu tincidunt pulvinar. Vestibulum ornare blandit
orci vitae aliquam. Nulla adipiscing nulla eget
velit placerat condimentum. Donec ut venenatis
ante. Curabitur ut semper turpis. Sed posuere
suscipit bibendum.

Sed placerat tincidunt pulvinar. Integer pretium
sed sapien non cursus. Cras sed tellus aliquet,
pharetra odio ac, ornare urna. Nunc accumsan
lacus a velit faucibus, ac venenatis nulla mollis.
sitat reici sinctem reiciamofficil ipsuntota essinve
lendige inverspere nis et nistrute mut. Aliquam
feugiat libero in tortor ullamcorper, at interdum
justo elementum. Morbi tortor nulla.

Nam autas audireribus ti de moluptatis doloribus,
sitat reici sinctem reiciamofficil ipsuntota essinve
lendigent, inverspere nis et nistrute mut.

Sed consequat arcae

Sit amet facilisis enim, a imperdiet tellus. Mauris
ut mi congue, imperdiet est et, elementum ligula.
Nulla porta fringilla sagittis. Sed rutrum tristique
aliquam. Quisque euismod nec sapien ut feugiat.
Pellentesque fermentum consectetur molestie.
Aliquam feugiat libero in tortor ullamcorper, at
interdum justo elementum. Morbi tortor nulla,
volutpat a elit nec, bibendum aliquet mauris.
Vivamus volutpat egestas pellentesque.

Nullam mollis mattis sem tincidunt. Donec placer
at purus sed odio tristique pretium. Pellentesque
sodales, lectus a varius iaculis, odio diam posuere
leo, in blandit est tortor nec eros.

« Cras pretium — Mauris nibh, sit amet sagittis
lectus feugiat id.

+ Etiam acti selentia pluribus - Turpis sit amet
dui sodales ultricies mattis ac dolor. Sed id ante
eget diam auctor ullamcorper et sed dui lectus a
varius iaculis

« Tincidunt ~Erat vitae purus interdum, sed porta
nibh posuere ac venenatis nulla mollis.

- Venenatis - Ac dolor non tincidunt.

« Praesent in est ornare faucibus turpis - Proin
facilisis dictum lorem, quis elementum felis
bibendum quis nam nisl tortoret velit.

Cerspe prest eaquamentus
imod stion evelique nes
archill entiam quatur

Apiet eos rate sae nistrum sunt alis nonsequ
isquam quam re natemoluptas pra doluptatas que
duciis quam eum et qui cidi int doluptat ut sit ti
volum res exceperit, sinvenis sitasiaturi de delitis
repersp da none por setu autem quid et eici core
hen ienihil maiorio sitemit dolor fuga simporia
illupta debis sum estinul.

« Ficienemque volo eliquia quae nonemol uptibus
accusapelit re nem et, sit volorest, sincta dolupta
quiandi emit

« Nam autas audi istoreris sit unt. Agnissit iberi
tam liquam rem repro ea sus aut aute rectotasi
mus reria nusapedion est estate magnafi.

« Tempor rerio si debis sum estinul liscipidus

Boremo estibus conet adi omniment as cusanti

invendustis quidundest, ad emithentusapel idit

occ earit voluptibus pel ut iliqui
omni con eum lique ipidunt otasperovid ulparchi.

Ehent audaecu stenecab inum

Ossum autatii stibus comnimus et rerum inihici
alia nobis utas alique ent venima volorumquas se
sequis ut et et omnist, nihilles ullorionet quis ea
voluptam illab iur molupta quamus doluptisaute
rectotasimus reria nusapedion.

Aut untinim usciam estotat emquis aborest quae
dolupt fuga. Enim a dellit voluptatis vererovm
mitae porepel igentestio. Odipisq snse ne od maxi
metusdusam, ut aria prepel in prem fugia voloren
tibearu nducipsun tur si dolupta tiaectu

ias conecta ducia dolore aut fuga.

Invenestibus

Henducipsae mi site plab invenestibus sint ven
ture pro issit velicia sequosam, quis est, quibus
sequid quidebit eosant magnatius dunt er da none
porta. Aemquid quidebit eosant magnatius dunt
eriam vidi verum cullam, sequat ea erovidic tem
quid molut unture voluptatur rerovid maximaio
conecabo. Ulliciis eum qui corem ut quunt. Nese
quo culluptas esed emit modisquiscim fus
gitatiun. Donec rhoncus in mauris at convallis.

Dolum repeles il maut volorionetur
Nequuntibus et laccum dis aborro expliquis et as
€a coria ium con experro optatassi abore sunt asin
pelitis aut incta dolupta tias aut essimin verei-
catqui simusciis adi ut requ magnam, werum id
qui quid. Vel ilti dicae voles excerib eaguia sim
poria illupta debis sum estinul liscipidusci volup
tatur is aut incta do.

Antiatempos denda tus com
nit qu duci volori il ius sum
nullamset mollis. Mattis sem
tincidun sequat eroviic tem
quid maximaio

Lorem ipsum dolor sit
amet, consectetuer
velit vitae magna
rhoncus adipiscing

Id pulvinar odio
lorem non turpis.
Nullam sit amet

enim. S id
velit vitae ligula vol
lutpat condimentum.
Nullam sit amet.

Aliquam erat volut

pat. Sed quis velit.
Nulla facilisi. Nul
la libero. Vivamus
pharetra posuere
sapien. Sed quis velit
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Nonemol uptibus accu sapelit nem lorem ipsum
dolor sit em itsdfsa dfsadfsf sd fsad fasdf sad
fasdf emit ut dolor

Debis estinul liscipidusci volupsdfsdf
sdfsadfasdfasdfasDf

Nam autas audi istoreris sit unt

Agnissit iberitam liquam rem repro ol uptibus
accu sapeli

« Lorem ipsum dolor sit amet
« Consectetur mminiatur
« Vulputate lorem magna porta

« Pellentesque habitant morbi tristique senectus
« Fusce sed lorem eu lorem imperdiet

« Suspendisse sed convallis nulla.

« Nulla facilisi usce sed lorem eu lorem imperdiet ultricies.
« Pellentesque vestibulum turpis et sem laoreet bibendum
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APPLICATIONS

White paper template wonines

Styles and placement are included in the InDesign
templates for formatting text. You must always use
the Broadridge brand fonts. For more information,

see Typography (page 15).
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Print advertisement template

There are two different print ad Full-page advertisement
templates, in different size options.

Adobe® InDesign® templates are available
to help you create print advertisements
within the system.

WARNANN

Before creating a print advertisement,
make sure you are familiar with the rules
for using the Broadridge brand elements
contained in this document.

Lorem ipsum dolor sit

Do not alter the placement or size of the . .
o . emit ulluptat qui cerspe — Title
logos contained in the InDesign templates.
inteti doluptat —
Do not alter the size, placement or color
of the title, segment, solution, product
H H H H i Ossi temporro ipsum harumntios dem ut! Lorem ipsum dolor sit amet, consec
mily or pr identifications. Subtitle : :
a y 0 p OdUCt de t Cat ons pulvinar odio lorem non turpisa tetuer velit e nonemol uptibus acu.
- . . . . Sapelit re nem et, sit volo rest,
Imod sit istion evelique nes archill entiam per quatur apie A A
. . B sincta dolupta quiandi.
eoate sae nistrum sunt alis nonsequ isquam quam re nal
temolupta pra doluptatas que duciisquam eum et quividu dii .
cidi inteti doluptat ut sit ti volum res exceperit, nat sinven Nam autas audi istoreris sit tnt.
_— is sitasiaturi de delitis sette repersp da none por autem. T i
BOdy persp P Agnissit iberitam liquam rem repro BU”eted ||St
Et malesuada fames ac ante ipsum primis intera faucibus. ea sus aut autevolut dolor eimt. Key beneﬁt
Doluptatas que duciisquam eum et quici inteti doluptat. -
eros. Mauris non justo arcu. Morbi nec purus felis. Statements
Quidundest ad emit tusapel Idit occabore
antem utem quid et eici corehen sequi.
o Please visit broadridge.com
Logo S Broadridge 888 2371900 URL
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Print advertisement template oo

Styles and placement are included in the
InDesign templates for formatting text.
You must always use the Broadridge
brand fonts. For more information, see

Typography (page 15).

Half-page advertisement

Lorem ipsum dolor sit emit ulluptat

. Title
. Ossi temporro ipsum harumntios dem utl Lorem ipsum dolor sit amet, consec tetuer
SUbUtle pulvinar odio lorem non turpisa velit e nonemol uptibus accu.
Imod sit istion evelique nes archill entiam per quatur apieti Sapelit re nem et, sit volo rest, sincta )
eoate sae nistrum sunt alis nonsequ isquam quam re nala tem dolupta quiandi. Bulleted list
Body olupta pra p que duciisquam eum et quividu cidi int B
ti doluptat ut sit ti volum res exceperit sinv en asiatur. Agnissit iberitam liquam rem repro ea sus
aut autevolut dolor eimt.
Quidundest ad emit tusapel Idit occabore
antem utem quid et eici corehen sequi.
Logo ——— B Broadridge Please vistbroadridge.com URL
+1888 2371900
© 2014 Broadridge Financial Solutions, Inc. Broadridge and the Broadridge logo are registered trademarks of Broadridge Financial Solutions, Inc.
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Trade show display template

There are two templates for trade show booths:
a 61/2 x 6 foot table top display and a 10 x 20 foot
trade show display structure.

Adobe® InDesign® templates are available to help
you create trade show displays within the system.

Before creating a trade show display, make sure
you are familiar with the rules for using the Broad-
ridge brand elements contained in this document.

Do not alter the placement or size of the logos
contained in the InDesign templates.

Table top display: 6 1/2 x 6

4 ® Lorem ipsum dolor sit amet, consec
. Broadrldge tetuer velit ut nonemol uptibus accu.
Sapelit re nem volo rest sincta emit
Lorem ipsum dolor sit e
Title emit U”Uptat ut cerspe Agnissit iberitam liquam rem repro Bulleted list
o . €a sus aut autev olut dolor eimtdolor
inteti d0|uptat amet ipsum.
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APPLICATIONS

Trade show display templates continea

Trade show booth display: 10 x 20

/ % Broadridge~ \ Bulleted list

TF

Lorem ipsum dolor sit amet, ¢onsec tetuer velit ut
nonemol uptibus accu.

Lorem ipsum dolor sit
s cmit ulluptat ut cerspe

Sapelit re nem volo rest sincta emitdolupta quiandi.

Agnissit iberitam liquam rem repro ea sus aut autev
olut dolor eimtdolor amet ipsum.

inteti doluptat
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